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BUSINESS UNIT

Ericsson China R&D Institute

Radio Network R&D Center

System Integration and Verification Center

Ericsson Communication Software R&D (Shanghai) Co.,Ltd.
Ericsson Langchao Wireless Technology Co., Ltd (Qingdao)

Ericsson Mobile Data Applications Technology Research& Development (Guangzhou)
Company

Service

Global Service Delivery Center

National Account
Markets
Region Central

Region West
Other Joint Venture
Nanjing Ericsson Panda Communications Company Ltd.

Beijing Ericsson Communication System Co., Ltd.

Shanghai Ericsson Simtek Electronics Co.,
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While you may find that doing a straightforward math problem in the context of an interview is a bit tougher, you can
see that it is just a matter of breaking the problem down. We are looking for both your ability to set the analysis up
properly and then to do the math in real time.

Question

Q: In order to decide whether to reduce costs at the least efficient schools (i.e., those with an average cost per hire of
$2,000), what else would you want to know?

A: Some of the possible answers are given below.

Basic questions:

« What are the components of costs at these schools (why is it so expensive to recruit there)?

» What opportunities exist to reduce costs?

» How much cost savings would result from implementing each of the opportunities?

» What consequences would implementing each of these opportunities have on recruiting at the least efficient
schools?

Questions demonstrating further insight:

« Why is the cost lower at more efficient schools, and are there best practices in resource management that can be
applied to the least efficient schools?

« If we reduce costs at the least efficient schools, what will we do with the cost savings (i.e., what would be the
benefit of spending the money elsewhere vs. where it is currently being spent)?

We would not expect anyone to come up with all of these answers, but we hope some of your answers head in the
same direction as ours. Yours may bring some additional insights. In either case, be sure that you can clearly explain how
your question will bring you closer to the right decision.

Question

The McKinsey team conducts some analysis that indicates that increasing spending on blanket advertising (e.g.,
advertisements/flyers on campus) does not yield any significant increase in hires.

Q5: Given that increased blanket advertising spending seems to be relatively ineffective, and the client doesn\'t want
to increase overall costs, what might be some other ideas for increasing the candidate pool on a specific campus?

A: We are looking for at least a couple of answers like the ones given below:

+ Improve/enhance recruiting messages (e.g., understand target candidate group, refocus message on this group,
understand competitive dynamic on campus)

+ Utilize referrals (e.g., faculty, alumni)

« Come up with creative ways to target specific departments/clubs of the school

* Rethink advertising spending - while increasing blanket ad spending doesn\'t seem to work, advertising might still

N A SRR http://www.yingjiesheng.com 012 T3t 28 T
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be the most efficient and effective way to increase the number of candidates if it is deployed in a more systematic,
targeted way

This question is a good one for demonstrating creativity because there\'s a long list of possible ideas. Additional
insights into how a given idea would be approached and how much it would cost are helpful.

Question

For simplicity\'s sake, let\'s say we\'ve conducted market research and found that there are two types of people on
each campus, A and B. Historically, our client has also used two types of recruiting messages in its advertising. The first,
called "See the World," gets one percent of type A students to apply, but three percent of type B students. The second,
called "Pathway to Leadership,"” gets five percent of Type A students to apply, but only two percent of type B students.

The chart below lists the breakdown of types A and B students at some of our major campuses, and the message our
client is using on campus.

School % of Type A Students % of Type B Students Recruiting Message Used on Campus

University 1 80% 20% Pathway to Leadership

University 2 48% 52% See the World

University 3 70% 30% Pathway to Leadership

University 4 60% 40% See the World

Q6: Assuming there\'s no difference between the costs of each message, what can you tell me from this information?

School % of Type A Students % of Type B Students Recruiting Message Used on Campus

University 1 80% 20% Pathway to Leadership

University 2 48% 52% See the World

University 3 70% 30% Pathway to Leadership

University 4 60% 40% See the World

A: According to these numbers, the client should use the "Pathway to Leadership™ message across all four
universities. The "See the World" message is preferable only if more than 80% of the students at a given university are of
type B.

An even more insightful response would mention that the ultimate answer depends on the cost of each message,
whether the cost increases depending on the number of students at the campus, and how interested we are in students of
Type A vs. Type B (e.g., will one type be more likely than the other to get an offer and to be successful on the job). One
could imagine using both messages on some campuses if the additional cost were justified by the resulting increase in
hires.

Question

University 4 graduates 1,000 seniors each year.

Q7: How many new candidates might be generated by changing the recruiting message at University 4 to Pathway to
Leadership?

A: The answer is 20 candidates (i.e., an increase of over 100%).

Number of each type of student at University 4:

1,000 seniors x 60% = 600 Type A students

1,000 seniors x 40% = 400 Type B students

Candidates attracted be See the World message:

(1% x 600) + (3% x 400) = 18 candidates

Candidates attracted by Pathway to Leadership message:

(5% x 600) + (2% x 400) = 38 candidates

Increase in candidates resulting from change in message:

N AR BRI http://www.yingjiesheng.com #5013 Tn 3L 28 TR
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38 - 18 = 20 more candidates (an increase of over 100%)

Question

Q8: What sort of next steps should we tell our client we\'d like to take based on what we have discussed today?

A: The ability to come to a logical, defensible synthesis based on the information available at any point in an
engagement is critical to the work we do. Even though we\'d consider ourselves to be very early in the overall project at
this point in the case, we do want to be able to share our current perspective. The ideal answer would include the
following points:

FINDINGS

+ There appears to be an opportunity to significantly increase total applicants of the same quality that we are getting
today at the same or reduced cost:

 Increasing blanket advertising is ineffective and costly, but changing the advertising message on some campuses
could increase applicants significantly without increasing costs. At one of the campuses we\'ve looked at, University 4, the
number of applicants would go up more than 100 percent

« The cost-per-hire varies dramatically from school to school. This suggests that there may be opportunities to
reduce costs in certain places or reallocate resources more efficiently

NEXT STEPS

» We plan to explore further ideas for increasing quality applications by changing the mix of schools, beginning with
a more detailed review of the opportunities to reduce costs at certain schools

« After looking at levers to increase total applicants, we will be analyzing opportunities to improve the offer rate (i.e.,
ensure we\'re not turning down quality applicants) and to increase the acceptance rate

« We will examine additional methods for attracting more applications from our current campuses (e.g., referrals,
clubs) in addition to assessing the impact of improved messaging on campus
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F=F. REHEmALR

3.1 HBEEESAEALR

AR KT N mAE BBS, KA (E: 2018 -7 H 12 H
Hubk: http://bbs.vingjiesheng.com/thread-2156578-1-1.html

Wt o pr i

FB AR, X2 YRR B R .
TR 5 BRI U8 H %5 1f)_Opera Solutions- i

—. B ESRS —ERAEZ 600, 40 8h, R)E xR, ZIEEARANE, R)E2ZEET
presentation, #RAt—/MER TR, HIAE ANEZIR nice (), HHERZ KA. SFRTEMNZHE TR LR .

32 HBHEERESA—HEER

AR RN A BBS, &AM Al 2018 427 A 12 H
Huhk: http://bbs.yingjiesheng.com/thread-2156568-1-1.html

A EiEa ]
TR 5. BRI U HE %5 1f)_Opera Solutions- i
—HE ARG IR—A case, ik 20 782 WEEESR, W L E I Li—> presentation, [HilE —FFihi<ik
A EHFRAH, ARG a7 J 1) o) 5, {H K Skib & case BIZ T, 5T case FAE AN I A st 5 15 A v 7 38 I ]
20 Z3 R 3| 7 RARAB T, (H2 AT Be 7 I A R R I LLEOA S, AR LGS, Frll—Iic 2l 1, case
HERE YD, ZRAATRAZARIREE,
T 11 ) R

FHIENA... HSCHRN - BRI

3.3 HiHEERSOmIAEH

AR TN mAE BBS, KAnKSE: 2018 47 H 12 H
Huhik: http://bbs.yingjiesheng.com/thread-2156579-1-1.html

K 3 Hr I
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72 LB R R TR A T
T s . BELVA % B % f)_Opera Solutions- L

WARSIBAR M, —H =5, 82w, BEMRBIIN; 5 2% PPT (48 AR/ MITH I H %

ST feJa —Fe2 2 R, IERSEMEE H, SREE R ERIREE R H . EERIGEE R, FiitItit

3.4 BEHIEETE%IE Opera Solutions HiBSHHIFE KL

AR TR JmAE BBS, KAGK Al 2018 4F 7 A 12 H
Hufik: http://bbs.yingjiesheng.com/thread-2156577-1-1.html

FEAEEE. UK.
TR s . BELVAT B B ) _Opera Solutions-_Ef

VEEHIEE., K. BRI, B HIE RS pre-screen, T EHE S E SIS T I CVAER K
AR, RGN GMAT [0 08 i MR ST e 3,

F=RT, AR A TEEN I AR CASE STUDY. —IEHCNE % 15 112 45 55 LA J F1 MANAGER 1)
T -

3.5 ERAERELR

AR TR JEAE BBS, RAARE: 2017 47 H 26 H
Hbdik: http://bbs.yingjiesheng.com/thread-2109264-1-1.html

BELIH 1 R %4i)_Opera Solutions %3 23 #r i T it

EREHHEE., FOKT. A28, B HiER T pre-screen, I EEE FYIERE T B SOV KT .
R, KRR 250 GMAT HYZESCIB AR R 48 K

BT, A AR T E B UL CASE STUDY. — I8N R (1512 48 5 L) &% Fl MANAGER [#]
TR

3.6 HE+—RESZ

ARG R TN mAE BBS, KAnRSE: 2017 %7 H 26 H
Huhik: http://bbs.yingjiesheng.com/thread-2109265-1-1.html

SR RIS AFRARE, TR T GHRJR R T BRCR RIS, HHE . AR BRI IR T %

e A SRER I http://www.yingjiesheng.com %016 71 3k 28 T
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I CLze N bk 7, ATRESK I Ta)D

5 BIEE EON R B RIRER] T RS, R XXX A ? 5 ORI T p i e s, — b EERAA, BT E
FEAT XS IR, B T RAER I B SR LR CBETE 2 B = B Gl A2 KR D

SOE T VR B TESINGS — 4. B, Jelh iR — DN ARE IR — 0T A4 AR IRREEEE RS T PPT, —3t
20 Bl HETROR—XF—, SellfE P, ARE IR ORI L ) case, (HA2BCA challenge, AT A4
M case 7 RAHZA—FERGEH o e MR A2 )

WIRE B =T R, 5 S IZH% RP..OR IR/

3.7 BiEEmEiAdE

AR TR JmAE BBS, KA IE: 2017 %£7 H 26 H
Hufik: http://bbs.yingjiesheng.com/thread-2109266-1-1.html

_Opera Solutions 4 43 H M T 42 95 SC— X — T it +case study —3t&—/NiZE 57,

ST REEANT—A case, 20 738H5ER. SERURH BRI, —x—RZeCimik. mikE P E A hamtiRm
A AR AR, ANAEH nice. HER—NBINH. BEREN LR, WS HBIRTEA, SRR
W W MR RSN AT, IR AT ARG AT . a2 T TR case. — T 1
30 70he FUITTH T 40 73l AR A T HITEEFK, K 20 4, XIUTFRORARR R 48, JRRMEE] offer
HMRHEI AR, AT F K AR, UL 15 53— BRRE, AR, 2T EAZR, EREFR
(1€ B FE A B Bt o AN . BAE ORI, BT BAJEAS AR A2 T e

] ) 1 RIEAVALT- B — € g R, JRA X B R BN R A iAE, AR m] DAIEAE S ?

E R XA NI R FAI BN, BB R A RERIE RN S BEIR R, BARZ AT SR, (H2Ed 55 7]
¥, B TUIRRERTE R SN, i stata 4b, ik B 7%T R, Python LUK GIS fIiRFE. MERKIF3)
FAMBXNEEMIREST, RTRANZ BT EEAE .

3.8 EiX+2 @R

AR TN JEAE BBS, RAAKE: 2017 47 H 26 H
Hbdik: http://bbs.yingjiesheng.com/thread-2109267-1-1.html

Opera Solutionsanalytic specialist

X 9IEM, —JE gmat i, —EMEERE (BIRERARD) , SEEEE (AR RS

—H: 20 4r%h case, 20 438k, LLREAFERMTHRE, &% case MR ZIE R, business sense # case [1]i%
HILEEAAM; 2210 motivation, A HAth offer, A @IEAL, IR H)SE RELYAF HRIGAH — L4171

T 40 3B, 30 e B case, A 2 B (B BR. D

RO E RS, MR EEAS, BN TEBAL, e challenge, A — £ tough

S Ji A2 SR BRI http://maww.yingjiesheng.com 017 71 3k 28 W
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3.9 2017 B EIBEEIEEIR

AR kTR JmAE BBS, KA E: 2017 %£7 H 26 H
Hufik: http://bbs.yingjiesheng.com/thread-2109268-1-1.html

B VA H % )_Opera Solutions £k 7347 i

SeRIEAL AT AERIEAEZ M L HE PREBRFREI AR AR RE LRI R X i d ik
W7 AT et 2min BRI SR PNV P AR TR A AE S T L i
f) RMERFSE 15min AT AT R EAN B DEACFERT AR T REK NP 1355 IR T
ANFNIE g BRSNS A A b ik Rad TR i 5E research Z JFIR B IX K AT, AL 3 offer, 45
FOX & HIA A ~

i) o) TR R £ 0] o
BARRBAN K Z fth&IB% 7 anymore questions? Ft il 7 =4~ 1.1£40RR ID 2. 4158 LS5 MBA AR &A%
A% 3Rl T NP k.

3.10 Analytics Specialist Hi®

Opera IHAMS I AL BT AL, — 7 TR HR ATM NS, Ay I RS KSR — B 7o .
I A4F Analytics (TR D4 — Bk, REOZREE —MER. . .
TGRS, WS T E ARG AKAEREL 0 TAF, target Opera AT LIS E A" offer 4. . .
N

Access: S AT E WA 7T AE or B 2R )

iR B R IR, KB "case study" R ST, TUE, MESREEA -, MR LUE @ R i i
HE#%

M TR EA1#E nice 1, A BE B ANBBFRORA SO ERN I8, HEHE OK, il @ JC AR & WL Ak LL,
fai Fmh, 2>Juki, how do you think, 22X

Coding Skills: R Z /R Hr 7 2 W44 coding talents or coding experience, ZifLAE T 64 A 1) 2

Mgk [FREAT N

BRAE

HUFSWIE: A K, HMMERIRA A, S, R

W AERNEAHZU, EEE RIS RAERIN. « « MERR. . .

W : B R%GT—A case, My G AN ESWE], AHFEZRE, S2AHEMY 7, R EEZR
NNFIRAB L BRIEIE A o o o THAE R —NE, PR, BB 75, o o i+ #iH%E, why Opera,
how do you learn about Opera, tell something about internships, 28, & JoitEIRAM T — i Sir @, 18
fiife o o RIELUSWAZEH 1M HHAE 2/ A N0 =3 AERE 7. . o Still, English 1R # %

S Ji A2 SR BRI http://maww.yingjiesheng.com 18 T 3 28 W
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S —JZ a2, KINE case, plus IQ test (B K%>_<%iEiE Tk IQ AAH%) , case BHEAMET, H
R RA TR LM, AEESRKEN . o o FRIZIIENT, B 21810 AFKAEFEEA4 4. . . not how familiar with specific
market but logical thinking and discernment with figures. . . HREBIHEL nice. . o EEIREHIW T
HIRIHES

3.11 opera B H

WCEI 4> B HLTET, general iR, WAAEC, BOVER], RttA & %S,
BE RN, TN TR
PRt gL, &0 KT
GG — e 11 AJRE 12 AV

3.12 opera HMH

1) self introduction
2)  RTSRMLeany
3) why consulting
why opera
4)  any question you want to ask

R, E5IEWcE, IRZMBAHER A misunderstood.
A EEEE N~ —%, finger crossed.

3.13 BB SLILHTE (—)

FEASERZR, RIS BINL 2 AE B R 2 7] 5 20 9F AR S S R332 — 22 R G AL I, 1E3RAG LULEE
BT R IRF G A T, EX IR E CRB BRI R, R A SRR — A B R A AT TAS
EH R A —FIRFF AT

B — KBRS AT R RS M AR, BT RSN (RS AN B4R IE B H AT S5 EO ERAE SR E, TR
Z NATREHBCE T XA AR 7 (B, S22 Z TR —T . - . ), [EXEAAEE 2 5HRN.
2004 MW TN, PRUE 70T SRl w A s, JF HIE SR Fl. BRI IR Tt ok B 4 BRSA
office ARFFIMWIRAL, MITSERRIRMER AR, FrLitERAESE T BMIIERE 7Lk
Bt AP R 2 AMIAING VR oR At St (1 B W AT R XCR

BRI a5 1 BB b, ERLGETE, ATMEIIR, B AR AA TR 2 BRI . AR )R B
ITE], P 2 = LU HIE S5 Mock Project ISP ZR DU S 55 JIRAE A RCR , IX R4 1 # TR 1
AR TT 3o AESEBRE Mock Project I, FRAT/INLR A Z BT B0 FRBERTR AR, — RN Rs
AU, 3K F AT RGBT FUE SRR . BRI IR AR I TARR AR A b &I 7 AR
bt AT, MR SO RE S, ALK A FIBAAE — 2 b e i S R s A B B B PRI G . RS,

e A SRER I http://www.yingjiesheng.com 019 7 4k 28 T
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B 7IETARER ATREZIEI of fice exchange B IEAE 7 sUAN L F AR of fice AR FHILFM—IIH,
R A B P H ANA— B TR

1 SEREFUIA MockPro ject Ik /G, TR T B.1.G. (Business Intelligence Group) FBIT4REEFRMIL .
B. I. 6. FE 4TI H AT AR AT, WA BRI ER, IIABHAZ . I TAEF 22 e — e i
THIEABAE BTERRIA R GORH Hab AT — S8 50 o A B B, Sy A0 1] 0 [ AT 14 (it — iy S99 DR 85 Bl
AT AT 2 7 I el @ 7E B. 1. G TARR Hfl i B0kl IR, Frl ik RE AT 7 72 00E 1
Z1F.

HAT B office BIMIBEAK, Frbh—EA A E AT DA 2 LR A A RN, T E SRR nice, ~FIf
MR ALV ) @ ] LRG0T 2 IR F S, TS s s g s, BANA P R0 FiRERE 1.
B P TAE AT RE AR AT, AR — AN/ NYRIE S 55, I B A A HZU& M FERAR B 15 3 55U R B
BRI TAERIC R AMRRRERE, — V1% #2 AF] cover, IAMEEA Pantry Room, HLIHIA ZI#AH & Fh &ty
PORMR BRI, A RESE T — AR ETE N LAEM S . 7 Pantry Room "&£ 5@ FARIAS & HAM 28 /p & Fh SR 2,
BlanaEAN H &8 2 2 H i 4R H G 53 28 044K Birthday Party, Monthly Meeting £530J5 (1) H B . AN BT
AR, TR B N RSN NHER R A Surprise Al — S8k H IS S .

g T UL ERERIZ AN, Sl BB T Bl E AL ) Corporate Citizenship, Welfare Committee <ZHZR—14
TESNF LR RN, R LA R B 45K, IE A RIS R IR K RE, Y)P)ssih
WML IS TRER A s, XA SHEIRAIN, Wb BN A R #R7Ew 1IRE.

VRIX L RBu R AL K2 T, ESFENT AR, B TR R IR — R RS, SIS X B2 AR
AR IS

T AR — P P 2
3.14 REIREE Q&A (1)

LEHER X EFNEHAR, 5EXHES. BCG FAHAKXH?
B ZE W BCG — R i I U R 5 T (A, 1 PR RO R SRS, B ISR e R U

fRrgeify, JEREXS [RGB e TR ] I, g SRANELG MRS P IR R, AT 7 s R o
FATASE S el AR, 33 Bh & St

2.2012 ERE A H IS HITRAZ R I 2
% 10 H-11 A1, PRIk
10 H-11 A#I, i
11 At i

11 A, Zh
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12 A%, k& Offer

fappratid gy Wler B A F EE VRIS GBI EEH#08)
MRy taht: b T AKX e B 2277 S7KIE EBRRE 18 14

fai s A b A . 2011 4F 11 H 10 H

3.0 RS [y R T S 77 I AR IS KR ?
Ze BATANUE, BTR SR, @ EHEHAHEFER, BAEMERZENMEVERNE. EEdrE,
PUBCR H R AR T IR Aok R RO RE 7T, TR AR ™ T AZ B EANHE R RE /7, AAE TS B 14 [ P % b

IR . SAh, BT T ABRLLE A FI#e e s, FEBPOERN TAE . Bk, WORAF 2P RIE k) [H
FRCH ] o

4. ML JEAETEA T IRHB R R R &0 ?
Ze AR TR AR BA TS . B THAAFE, %X BERGREI, ERREREE

REWLAIFEARR, PRE A, PN AR, RYE T H SRR TR, A AR AR LLILEE.
RIS, AEN—KERUERE AL, ERAFZHISERE . . M AT % — R A,

5. B B TAEFRBE e ?
B XH G TR T E WA RIA B, SRS AR AR, A RERNAR. ALk

TAE, MBS E222IR % . 534h, ARlbE ST R RREGIRES, AEHIZRT o RRES), R T2
B T A, F% A TR RA .

WERAR TR B 2, JRMBRATEEAT TE, WOERIGERAE S KRS A E Y2

T D) TRA A T S B S S !

N Ji A= sRER R hittp://www.yingjiesheng.com # 21 T 4t 28
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3.15 Opera 5 93 pretalk (FH)

H XA RZ AR interview

FTHAER mm 356 -2 A4 5Smin pretalk 11 2
AR K AR BEHLRA S S

3 6 NI submit (&I AR 8 mimi RS T
HR 5T TR 855 118 <7 e ] !

Te] F) i A A
— R A R B LSE B
TARN A B

itk R85 — N e Ae J7im o

I AAME A Fh competency interview i []H 58 7E 1% B A & Kt

mm E3)iE R T H OISR JFRE UCL 1 — FFIREY)

R R A PR AR T e

ZJE AT — e

JE RATHIE ] 7 — F— AL opera i (1)) b,

oIS 1 case interview AR LL4E BLE IS LR E ) A5 A8 T R i
PR K UFis e

3.16 opera BIFHEIR

HIWE R 9 4R 4231 Opera LG, ZEAIFL telephone interview. A3 — SEREA, BARME THRIXDAF R
A A CEREBN, IR CS IR ZERRE) , AR AT RN HLZ L, EEIGEWVERIT U
ORI

AR 1) fh ik “w] A G327 (E R SRR ANTE 3 G B A 4. A4 B E Ukt "Can
we ...another..?" 2 J&, i B AniE R &R, Hiii “Relax. | just want to know how is your oral English..." (X
B A=)

AU S B OK.

i 58: "' want to ask you some questions. Why do you want to work for our company?"

WA, FRITERIEL (HERIEFELEMAA SHFERLE .

WELMRIBIR] ™ 2 0%, KB 1 o i 45 ) At ATk ) 28 m) AR B L, A AT AT DI e 3 Rl o B 5 P ) 8 e
Xil; PR EALR, XA B F PR 7

MR ER: “ GO REEARH M =1EERA S B EHRHN— T2 7

B, WU Y B RIE,

TRMECFE— T O, ERART - FER.

f 3 1A]: "What do you think about your advantages?"

F: "I'm a graduate from Nanjing University. Nanjing University is, you know, one of the top universities in China, and its
students have very good basic. Besides, I'm the secretary of ...have organized many activities..."

PR IR [R1R ok, AT e 1. fiE e, MR TN ERERIRARIE T, AWREL T .

T2t F: "Do you have any questions to ask me about our company?"

N A SRR http://www.yingjiesheng.com 022 T3t 28 T
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e "Yes!  CARATHMTRERS %AT LA G RANR 1%, L b 3R pt el ss e ? H -

fite -eeeer (B
e RITHBA AR A ER? ORI AT IR T, T
fite -eeeer (B

AEFR I T —HE 8, Sanfh:  GERRM A2 FEm2 D

TIEAFEYENE, ] FRA A A8 i

P vi:  CLUSA SR MG FRARFT F s 4RI . )

fhatii: @#%$

KR TEL %, LT IR RIS, HT . TRERSCEEEEMET .
flgiii: BIXAEIE . 88.

(FROBAREE S, — s, AN 7% English interview H i ——A) 32 )
Fii: 47! Byebye!

Jaid: HEE T T SR BRI, W RERA AR BOARIERRIREIE SR, BRRE R A
%, PERTHREE, AAFEAMIER. Hi.

3.17 opera solution H£

HRAER ] P12 AT RAEMRIT L XN A A, & 7T AR R EET, Bt ffling, SA—FfEaas
IESE. Ja RAFHIE L —> StartUp [0 2 7] o WIKITEE 5& B RRAL, 1R MK, ATK (R B ] R G170, B
AT 55 2R S 1Y, AE L Jp S A S it2 BRI A (ARt A AT AT, —FA MRS E TAR, 5%
P RAHE o

MILWERTER, 5 RIE AT ML, SR warm-up k1%, TN E Case. A B Case RERA, #BEH
o, EFERTE, I Business KAA K. AT ABIF MR DH 2 #oE 55 LR SRR H, 7 ZI R8s SR,
AR MIESE T IX— i, A IBLAERT Case &4 Amex {E.

H—ANEE Andrey, RINFITEN, AR, BEMER Talk, — 5 HEARL IR, X 534 BBS F 2 mHHE A
(] Jerry £ Don 52 A —HE. AN FRIE ML McK H SR, 15 280 1BE & Talk 22 5 Andrey 45 7 P> Case, % —
AN W A/BIC 2 A =K, T HAH ST I BEAL /> AR 7E 0--1 2 [8], WARATREE T — A = A TR IR & 2 K.
XANE R, FRACME R B 70 3 sk B — ), RS B 1 AP 1. AR A A BRI, E R XA T VEMAR
BRI R, & Ah2 Bk s QNG ik, AR T HR B IR AA A R ST R . FSERELATE Right Track T
IRDESRARAE, Rk F 4% 18] J LA SR Cool--- 55 —A Case HLEREZ:, PI/ANBMSL) 0 AR P2 1 77 b A P2 i 2 — E
R, M= RIS SO R 55— M 250K, AT ATE 60T P IRNE B COR? XA A R BT A%, st R 4
AFI BRI ok, FHEA B BB AR R R 2RI — ik b, SRR T . SRR k!

B E R Don, MSEEFTHIE R, JFk LA AE Al A 4> Easy-Going FIA. fldgik i
i), A /RTE Opera L K214 . fiii"Oh, THIS is a good question. But what is this about? Have you
prepared it? | think you asked the wrong question, change another one!" F& AL, JiF M AR IE K 25kt E ik . i
JESR U VIR IR, XA AR B, B—H, 2 i B8 A FCZER bk 1Kk 40 708 i
G, Mhgs TR —A Case, XREFM. —MNINEBLIZATWME, BEMBRE, 184 10 r8h—FE, tR%E5 4.
HEGTE B ZIG, FNLUE T — U0t 218 . n— Az iR IER RS TT, P4 a2 202
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Don k3 5 7 pf Z et A4S Email. HAHF ATk, —Ur 5 0ph Rk bpenl. BEES A AXms ik
HET, BN, 48R, HRRERA LT,

3.18 opera iz [E] 3

RE—Am, BEEAKEK.

HEA Jerry [PIEHR AR I . A SIZAH .

o] A A EAKIERE T, AERAIEA B IRV

W] FeNH A0 W AT DL, T T WE R E A 2K .

WIEHOT R I T, —3KE A, A R BB THIIIRIE,

AN 4 4E5 8] PR ST AR A

BRI NS, EIE LA Ry, R RS —MET, WK, ASeEE, iR
LHNE, A REPRIEIH E SR .

M, FOK bb 1, WA LR, A Jerry IRAZR, A BiAMAR R B2 2K,

JaR SR I E RN Z D, R 6—Tk B, GEARUAD T, ETHHAR, AR T . )

SRJEA U T LE), A AT A ZE A, $lm 7L R, SURA X SR BRI T, AR ZER
TN [ 2 S0, ] 500 TR

PB4, BEXFESSR T o ]

A XS LS xdjm A L, 3R AR SO

3.19 opera solutions HiR L EEFHIE

J =R BRI E, IR NN R AR RIS . RIRTHLI R, —F R LRSS, wss TR
FE T o

TG4 7MY linda Lu, flitt 2B R0, @513k opera solutions i3 & VUi 2 interview. BEGEEN 1 JLA),
e 7 — FIFIE. stk o, JEH R E RS BT USRI HDGEES T —#. ik T —F.

BEHAE A STk, A R E A . REAE R ABE., S E B AT 4R, INE.
Ho S AERRTE R T - WAL — B R friends B S8 R — N F ) JEERZES R . iheh T RN 8] 5
1o'clock or 6 o'clock. il:Fkik, FIHFEE—FSFTHIEL LWER.

AR IEA A FIERARAIERE . ms PIEGE — Xk E 7, [mRU EIARATT 8 B3R s i ) — 4 ppt. B 2R
I graphics operator, itV A BT RAF . RiERH CEASBEX AT MU, Bl Rb B RiE EiX
NAFRETIER . J5 kB work K], NMKE T —F. AMERE - KEHEHAR . BT FIRAL, 2 ppt
1o BB ARG ER . HUEEAE R 2B EREERS client. 1FX AR AL 5 FRBURIRE S 573 A2 F 1 14
J N %] DA R AR al g W AR SV I . AN A AT 7 B 4 B TE] 248 full-time job.

T, BROEST AR R AR . UORORHETIRNT, SRR BARGE RS . BIL IR ythte BrUAfR ST 1
W] — ARG A RIS SEE AR R AE . S R HE R L in —2e 7. EIMEE O T B
) THRSS AT, i AR AR clear ANid Hi i 1 fif 2 H i PPT, KOG H F #2RKSE R, AMEE AR, ST Bk AT

N A SRR http://www.yingjiesheng.com 24 T 3t 28 T
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R 18] b 5 2% T 1S PT LIRS AN AR o EEAGRARTRIR S, AR, B2 E Wi B, A TR 9N 1]
% b,

BT —F, RERNTAEEEAELER . A EDVERA JSCHANZL . frAkE LDt i, %
FilER . NUURRE T IREGEE . FrelSrb e m 1 sy, i, 4R UATE &, 1 A1
HOE T o UL RGF 6 2T o UL RAFintt 7o ihist is it ok?, FRULIFAREA KL k8. W, J(E 228k )1 A,
YA T It LR AT AT

RELRT, BREFREE T, BHEBRIRT TGRS IR0 AR SR B AR, e 75 SR A2 A
X H SRR RGO AR, WA FEORE. FETRERA, MBI SR, WA ERMER.
PARI R A S ST B A AL e BE EBT 7 — Rk mm AR, dhiii 25 JAT <. Hsethiph2 EMEaEEEA
FIA AT —EARMKEE, s SEAEMEZMA T WUAR, Wi v AR ME X, AT
R H IO ERERG . RS AW EXAER OB RA . FRERERS T A, ik mm 3
T, TS Rdy, W HEGE T R A E A v AR . B T KR, ARITE Y 88
I AR BEAFERABREK, 7 7M. FEERASE T M. dEg T i, DAEIMh R
SEXR AT h AR, POy T, mboGETE 1o AT N RAr. AT, 3T E R L A R S R

RUES T 4. ARNH. N2 %FE operas XA AERAR . FIOCHREKT #ER T A F] 4 AN
v RGBSR RHE, B2 AR
. opera 7EH [ ¥ A Jie
v BRALIIEETT A, R R R PPT, g Bk AR AL
v FREEMV T R T SR DA R AAT TSR ) A B )

A W N -

BRF BT RN RIS . BOR U SZ A ML E N, e T R ASRIRE T . KK
BT AAEZATHABE G A PO B AR T REZAE M Z Z L e ARREAGE, T HAR ... f£% 1
AR T LI RS — SRR SRR AR, HEHURHARE . HRERAT R
Ho WEER, A ERLEERE, BIMHLIE TR R

6 sERT b, AFRERIRIEAT A LA HERBGEAK, AU SRR BRI TR T, AT
R MNHEHLE D3], —ADWE — DNEBRE T A RATHE BN A A AL AR ]

ik Bl ARIRHOTaE R . SR e . HIRAA A AEEATA TR B . B A
T—NEH. BRMAE LA Z DRI, NG EIEX 05 2 7RSSR AT E N, REHE T —
P, BAHKFMNE, — BRI EZ DR N AN, WEX DS Jak5] Sis L,
B HUEIE T —F, MO ARG R

A H 2 fr, FROSHRE 7TIRAER IR 3 A 4, At 7 B —NRERS work rightnow [N . FRULARARAT]
TR, MU 2wt >k, m R GF A 7 i X SRR 1 linda, Mhid ibF IS >k 134K, so i come here.
BERHAA SR, WASKE, FAMEENHKBRS T, BOATRMIE R EAS K Aee ik 3 A T
A A L AR T2

JERFEARTT AR, RUTIRE E EAFIRM offer. FRHY 1o 5 2% BRAT 10 ZE SR Al 358 A RS2 B 00 B %
W, A E XK graphics operator. 3% nod. #H 2: #UEME A ETER, RIEFEILANH. HeLwaen
DA BabZesis], PEOAZSERIXIAWMEA T AFE T EERKIEAEZHAH U, FUTHODIRAT] 2 7 FE R
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IS, BN I 2R NHSURNT AR ). 2RI 88 1~

AR, BRR T — DRI R A NI ik 2=, AIEME, PFEANBBRZ, T RA.
HERRREERZ T FRE, BN, TRXKREH. 27 —SE&G, B, ek, A R EE AT L
Bk o RGN

FARREIBBI, ERR. EREAREIFG, B opera HA LA AKRAT . (HZRREHRERIE — K
LUC R BT O X B A R BB ER. A A IR K EIERERRER) N —2, THRT —F
BTG | IR 2 LEEGEL, AT HE R, A INAIBIR A, ARATRRY IR b — 5, AN iH 2
o MITEAE AR U LA 4, BRAR,  EAL B, B, SRR ISR . W,

B —F . SR RGN X BB EWER . E=2 - N EER RS TR T L)L
B RE AR RN R REALRAE . A NHBEE ML (1 2R AT, AN ERESMIFFR . AR %
FEALTE RS, ANIHIREL TN . WVFBRATAE L, (ESRIA IR . SR E XS, A At Rt — e

3.20 opera solutions EBEZH

NI #:5] Opera FIHLTH. A& GG FTI1d k1, BT H ALARITR AT HES, FroAgi&i) MEES. Bk
AUF, RAMF 455143 XDIM F&4NEEIE

A GG B IR PR

B MR ERPFREE . PALNE T R 2
Veftho WBZNTE AUl T AME4, ATRER M FRE AR LF T H . K]
N E T .

o] AN 1. A4 HTE Opera A ?

2. AN BUFM ST B 7

SR RELRIE T —F, ] {HR LR K, BTUARIIAGT .

B, T IR 4 A R A 2

Latin” Wr BBS L, 14w b 10 AL HiFHE, RN —EHARRAM? ? flUgh 1« A2,
ZHIXFE <7

N “ORBIAFEE AT REAEIRZ RIG? 7 i N [R|ZF T “Hokmnx”

B SEAE WA ML) T o i “TRAR IR X AT L T AfE*>*”

BERUCEIL T o VIR T LR, RIER B U AT L)

BRI IR, AHEES RE L.

ik TR, BRI, RS, 1SS AR !

mEUAEERIER? et Lr T
B HRRMINE, R RAWE, Bk

3.21 S$—XHEMH opera solutions (H)

opera solutions telephone interview:

N6 AL, BT, AN IEEESINENRET RS THRUURIE S FEE, &bl 173k
a7, WEE T ILA), RERNIEK, ARG 7915, $23] T opera solutions, XA Nl ke AT HUA, B
s, WK TAEH, SRETRE, FEAMATEMHEE, BiEE3IE 7, AR,
KEET o 8 =AM EEL & 5T why did you apply for opera solutions?3R M1 1R 2, HERHIRB 8 S b, 355
WU AL, KM, HfEmknt 7 oo/t , i R e 7R, JRJ5 1 any questions?3RAR1X
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BRI T, IR AR HIE R AT, FOARMA AT, SHRNEARSS], BT RAEHIA
Fr A hr KEHMRBE, FRIEM 7R, SR T, BRI AN, W, JEARMIXAE T . SR )5S UFIRAE
ARG E Y2, IR TH A, WA AR, XM EEMN EEE, TRiL. MR, =
AN, R EE . R AT R A T — IR A BRI IREE T, RIEHECETG T, ik
AIRZ TAEZE LM, WHENE IR LG ME—Xmile. REE, NEME—Xm, BHixEET,
HE BB —AHMNEMW, WEMNZMEL . AWMV — T opera solutions, VR ZESN, AEH KK
HR 2 % 70 R MR
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fy%: B RBUGHETRHER

SRENESE: DEAKINEREE (BTNR, 2022 £ BB R

TEHbE: http://download.yingjiesheng.com

BTG AR RSN mPEE. Bl AV AR AR LS4, R
B AS5  O BINE A RIS R R — AT, RIS T & SRHRME A A ATk S b A SRR BB
% Hi % Open Question. {3 H1 S SCREAR S Sl i vF TR A 2R A2 L )7 RS SR R AR BIRESS N 2%, 2022 Ji[F]
FORIAHERE LT

N JRAESRERM YingJieSheng.COM,  Hr [ 4% 4% Ik 2 4 SR BRI 3

http://www.yingjiesheng.com

NfEARKIRMN APP T8, BF, FERFEMKTAE

http://vip.yingjiesheng.com/app/index.html
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