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2.1 Opera EIREH (FEIXHE)

While you may find that doing a straightforward math problem in the context of an interview is a bit tougher, you can
see that it is just a matter of breaking the problem down. We are looking for both your ability to set the analysis up
properly and then to do the math in real time.

Question

Q: In order to decide whether to reduce costs at the least efficient schools (i.e., those with an average cost per hire of
$2,000), what else would you want to know?

A: Some of the possible answers are given below.

Basic questions:

» What are the components of costs at these schools (why is it so expensive to recruit there)?
»  What opportunities exist to reduce costs?
» How much cost savings would result from implementing each of the opportunities?

N AR BRI http://www.yingjiesheng.com #5010 T 3L 25 W
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« What consequences would implementing each of these opportunities have on recruiting at the least efficient
schools?

Questions demonstrating further insight:

« Why is the cost lower at more efficient schools, and are there best practices in resource management that can be
applied to the least efficient schools?

« If we reduce costs at the least efficient schools, what will we do with the cost savings (i.e., what would be the
benefit of spending the money elsewhere vs. where it is currently being spent)?

We would not expect anyone to come up with all of these answers, but we hope some of your answers head in the
same direction as ours. Yours may bring some additional insights. In either case, be sure that you can clearly explain how
your question will bring you closer to the right decision.

Question

The McKinsey team conducts some analysis that indicates that increasing spending on blanket advertising (e.g.,
advertisements/flyers on campus) does not yield any significant increase in hires.

Q5: Given that increased blanket advertising spending seems to be relatively ineffective, and the client doesn\'t want
to increase overall costs, what might be some other ideas for increasing the candidate pool on a specific campus?

A: We are looking for at least a couple of answers like the ones given below:

+ Improve/enhance recruiting messages (e.g., understand target candidate group, refocus message on this group,
understand competitive dynamic on campus)

« Utilize referrals (e.g., faculty, alumni)

« Come up with creative ways to target specific departments/clubs of the school

» Rethink advertising spending - while increasing blanket ad spending doesn\'t seem to work, advertising might still
be the most efficient and effective way to increase the number of candidates if it is deployed in a more systematic,
targeted way

This question is a good one for demonstrating creativity because there\'s a long list of possible ideas. Additional
insights into how a given idea would be approached and how much it would cost are helpful.

Question

For simplicity\'s sake, let\'s say we\'ve conducted market research and found that there are two types of people on
each campus, A and B. Historically, our client has also used two types of recruiting messages in its advertising. The first,
called "See the World," gets one percent of type A students to apply, but three percent of type B students. The second,
called "Pathway to Leadership,"” gets five percent of Type A students to apply, but only two percent of type B students.

The chart below lists the breakdown of types A and B students at some of our major campuses, and the message our
client is using on campus.

School % of Type A Students % of Type B Students Recruiting Message Used on Campus

University 1 80% 20% Pathway to Leadership

University 2 48% 52% See the World

University 3 70% 30% Pathway to Leadership

University 4 60% 40% See the World

Q6: Assuming there\'s no difference between the costs of each message, what can you tell me from this information?

School % of Type A Students % of Type B Students Recruiting Message Used on Campus

University 1 80% 20% Pathway to Leadership

University 2 48% 52% See the World

University 3 70% 30% Pathway to Leadership

University 4 60% 40% See the World

A: According to these numbers, the client should use the "Pathway to Leadership” message across all four
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universities. The "See the World" message is preferable only if more than 80% of the students at a given university are of
type B.

An even more insightful response would mention that the ultimate answer depends on the cost of each message,
whether the cost increases depending on the number of students at the campus, and how interested we are in students of
Type A vs. Type B (e.g., will one type be more likely than the other to get an offer and to be successful on the job). One
could imagine using both messages on some campuses if the additional cost were justified by the resulting increase in
hires.

Question

University 4 graduates 1,000 seniors each year.

Q7: How many new candidates might be generated by changing the recruiting message at University 4 to Pathway to
Leadership?

A: The answer is 20 candidates (i.e., an increase of over 100%).

Number of each type of student at University 4:

1,000 seniors x 60% = 600 Type A students

1,000 seniors x 40% = 400 Type B students

Candidates attracted be See the World message:

(1% x 600) + (3% x 400) = 18 candidates

Candidates attracted by Pathway to Leadership message:

(5% x 600) + (2% x 400) = 38 candidates

Increase in candidates resulting from change in message:

38 - 18 = 20 more candidates (an increase of over 100%)

Question

Q8: What sort of next steps should we tell our client we\'d like to take based on what we have discussed today?

A: The ability to come to a logical, defensible synthesis based on the information available at any point in an
engagement is critical to the work we do. Even though we\'d consider ourselves to be very early in the overall project at
this point in the case, we do want to be able to share our current perspective. The ideal answer would include the
following points:

FINDINGS

+ There appears to be an opportunity to significantly increase total applicants of the same quality that we are getting
today at the same or reduced cost:

« Increasing blanket advertising is ineffective and costly, but changing the advertising message on some campuses
could increase applicants significantly without increasing costs. At one of the campuses we\'ve looked at, University 4, the
number of applicants would go up more than 100 percent

« The cost-per-hire varies dramatically from school to school. This suggests that there may be opportunities to
reduce costs in certain places or reallocate resources more efficiently

NEXT STEPS

« We plan to explore further ideas for increasing quality applications by changing the mix of schools, beginning with
a more detailed review of the opportunities to reduce costs at certain schools

« After looking at levers to increase total applicants, we will be analyzing opportunities to improve the offer rate (i.e.,
ensure we\'re not turning down quality applicants) and to increase the acceptance rate

» We will examine additional methods for attracting more applications from our current campuses (e.g., referrals,
clubs) in addition to assessing the impact of improved messaging on campus

=
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M T ILREER ARSI 5. B, SN — N EEE RN —T A4 MR, ARREE R R — T PPT, —3k
20 Zpdfe FERR—XF—, SRR, AR ERNIA UL R) case, HAZWA challenge, Hinl 7 74—
A case B RN —FEBH o B )5 ARA 4 B i 1)

N2 = g, 55T RP.ORRH ...

3.3 BiEEmiAdE

AR TR JmAE BBS, KA IE: 2017 %£7 H 26 H
Huhik: http://bbs.yingjiesheng.com/thread-2109266-1-1.html

_Opera Solutions 4 23 H7 il k4 5% 50— % — T ik +case study —3&— /Nt E Fi 5.

T RGEANT—A case, 20 7 5ER. SERURE LT, —X—MZeCimit. mlE2PEAN. Mo
fE AR EAIIR, ANAEH nice. HER—ANBINH. BEREN LR, WS HBIRTEA, SRR
W W MR RSN REX AT, IR AT ARG AT a2 T TR case. — S 1
30 k. FEUISIH T 40 0Bk [FIRFE I T RIEFK, ik 20 77, MITFRRARE . 08, JERMEE offer
(RN AT 50, AT B KA &, AUX 15 75— SRR, iR, 2T EAER, LRGN
SE BT AR BT AN . BRSO, BT DAREAS AR At 24 T e

[ ) 1 URIEAVALT- B — € g i, JA X B fR BN R A GiAE, 1R m] DUMEAE S ?

BB AW, AL . A BERIA BRI S RE ISR, BARZ AT SCRE, H2ld 557
¥, bR VIRERIE RSS2l stata 4b, RIE L TRT R, Python BLK GIS HIURFE. AH{E I 50
VMBS BETT, yRAZ AT E AL .

3.4 EiX+2 ®EIR

AR TN JEAE BBS, RAARE: 2017 47 H 26 H
Hbdik: http://bbs.yingjiesheng.com/thread-2109267-1-1.html

Opera Solutionsanalytic specialist

X 9, —iE gmat @, —IEMRE GREEMmAHM) , —EEERE (—NR=AED

—Ii: 20 534 case, 20 438K, HESFERMTRE, <X case MR ZE N #, business sense Fl case 12
IR REAM; 2xin motivation, B HA offer, ibG @ALLG, BRI LE FEUG RIS — gl T;

T 40 B, 30 0P ZEREA case, 7 2 IEEAE (BRI—IBRR. D

RO ER G, MRS, BAAR N TEBAL, e challenge, A — £ tough

3.5 2017 B EBEE IR

AR KT M BBS, KAilfE: 2017 47 A 26 H

S Ji A2 SR BRI http://maww.yingjiesheng.com 14 71 3£ 25 W
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Hudik: http://bbs.yingjiesheng.com/thread-2109268-1-1.html

B VA 3% )_Opera Solutions 4 43 #7fi

SRR P W SEREAEZIN E il JUSURRBI AR SeREE AR R0 X A YR B
W R4S o2 2min A IRAA SR BRI EIR] XA T TR A& A e s Bl DL O 32
i RMERFSE 15min FET THARE & EA BB AKERT A2 TRERMHD R EREEMET A
HTE R BESR OB R A sk AR RIS TR ! f5E research 2 JRIR BEIRIX K AT, M B B EIFE ) offer, 45H
X IR~

I X6 T B £2 1]
BEARKBEMN R Z fihE &8 % W anymore questions? Htil 7 =4~ 1.7E40R ID 2.3 LG AHE: MBA A &A%
A 3. nRiEE T PR e HE .

3.6 Analytics Specialist iR

Opera [FHHHSRFRAR AR, — 72 HR TN, 55— r IR RS KEAH —HICHE T . . .
KA 4E Analytics (TR Q225 — Bk, TNMZ2RE — M. - .
AHEECE, WAEE T RN NGB TAE, target Opera (IR LAJE4S TR — > offer 4. »
BENIERS

Access: FfLlifi 1= XA 74 or B 244

W EA LRHREEEIR, LA case study™ iR G, HiE, WHEEA—E, MR E R &L
HE

R AR E A 1EER nice 1), B4 BB AR R A NERIEE, RESE OK, WEIGIEM & H LA AL,
fai fim, S>Jui, how do you think, 225

Coding Skills: R EARE A K5I E /R A coding talents or coding experience, $iALh AT i 1k v 2

g [F AT

AR

HEHS8WIE: EHRY:, YMIERIRE S, FOOZEHER, &M

. HERNEAHZ U, RS RINE BRI . o « AMEBR. .« .

WM : Eeegh>]— case, iy 2 JGiAMIRHESIE], AREZRH, SZHEME 7, XU FEZEZH
NNFIRAB L BRBINIXA o o o THAE 2T, PREOmin, R 75, o o ikt #it4E, why Opera,
how do you learn about Opera, tell something about internships, %ML, #mid BERR A 7 — > BAE @, 1R
. o o RIEVUGWASFH T HA g 2f HAh N0 Z3RMAETE 7. - . Still, English /R #H %

AT — R JETH, WIRJE case, plus IQ test (VA k%>_<%MEiER IQ AAH) , case FIEAM T, H
FEBATR G, AERONEN . o o IERIZEIEM, N2 ANFKEELEM 4. . . not how familiar with specific
market but logical thinking and discernment with figures. . . MXE BB nice. - o SEARIMERIBfExT
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WHEIH RS

3.7 opera BB

VB4 B HLIET, general ()&, WA E S, BUOLHR], AL GRS,
BE RN, TN TR
PR gL, &0 KT
GG — e A2 11 AJRE 12 A Y]

3.8 opera BA

1) self introduction
2)  RTSRMLeay
3) why consulting
why opera
4)  any question you want to ask

R, G5k 2%, RZHEAKIEREA misunderstood.
A HEEE kNN —%&, finger crossed.

3.9 BERBEZIZHENE (—)

FEASERZR, RIS BN AE B 2 7] 5 20 9F AR S S IR 852 — e R G ALt I, 1E3RAG LULEE
B T FINFE TR AR, AR R O BB LR F ARG, AN A BRI — R AR AT AN
B R A —FIRFF AT

B — KBRS AT R RS M AR, BT RSN RS AN B4R IE B H AL S EO ERAE SR E, TR
Z NATREHBCE T XA AR 7 (B, S22 Z TR —T . - . ), [ERXEAAEE 2 5HRN.
2004 MW TN, PRAE 70T SRl A s, JF HIE SR Fle BRI IR Tt ok B 4 BREA
office ARFFIMWIRAL, MITSERRIRMER AR, FrLitERAESE T BMIIERE 7Lk
Bt AP R 2 AMIAING VR OR A St 1 B W AT R XCR

BRI BRI o 1 AR EE A, @G, AR, B ASRAESA TAEN S BB RE . AERF I S A B
Ifa], A A A VN TR U2 5 Mock Project HISEPRIEZR DA I 5 YIRFR I RCR, Xt Dl H o TAERY
A RBIHRIT o FESERRE Mock Project I, FRATT/NE G 2 (B AH B> =R e AR EAHTE B, — &R BN ek Tr
SRR, R 7 A 1) B T B RN . 2 FRIBZ SR LR AIRAE —iE AR A&k B 4 [ s A 75 ARt
Bt AT, BRI S GE D, XA I T AE — & e i ok n] B 2 AR i At RE S B B PG . e Ak,
B 7 IEXTAER nlRE<iEd office exchange B{ AR R T AN TS HAF of Fice RIS ILFEM—ATTH,
A A& A NS — R TS
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1 SERFE VI MockProject BB MG, FHK2|T B. I.G. (Business Intelligence Group) #FI14k&EFRATSLS .
B. I. 6. FE 4TI H AT AR AT, W3 RIS ER, SMIITABHRAZ . E) TAEF 22k — e i
THIEABAE BTERRIA R GORH Hab AT — LS 50 o A B B, Dy HA 0] A [ A0 14 (it — iy S99 DR 85 Bl
TR AT 2 7 I el . 7E B. 1. G, TARR Hfl i B0kt IR, Frl ik RE 2T 7 72 00H 1
Z1F.

Hl B office BIFIBIAT, Frlh—Bmfa fEr] DM 2L NIRA R BN, T FEFN AR nice, “PHf
WA A A A ] R ] L 2B BT 2 BHR R S, TS a RS S, BANAFRW JiREME 5.
TP TAE T e AR, AFEA — AN DEEE S by, I B AR #2221 & Fh %5 K B4R B 176 30 855l K 5K
ERTE TAERMC AR 2 AMRFF R, — V1% #B2& A W] cover, BLAMEWA Pantry Room, HLIHI B ZIERA &Fh sl
OB R AR, 25 RE$EHE T — N EER EFIE R TAEM . 7E Pantry Room H1id 2= & FAFIAS & HAM 28 /p S Fh SR 2,
BN #2448 H ) R T8 /0444 Birthday Party, Monthly Meeting 4540 0 H B ASE WK
AR, AR H N 2 N A ANAERSRE ) Surprise Fl— S8 4A B HE S o

B T UL ERERIZ AN, sk RIS HE B E AL # Corporate Citizenship, Welfare Committee £xZHZ{—uk
N H B AEFE TN N, IXFERHE N4 A AGE R R, 2 RS G AR K gE, PI1)SsiHh
RIS T ER BN s, XA SHEIZAIN, Mo ib B A m #7817 .

VR RBu R AL 2 T, ESFENT TR, B TEmUR R IR — R RS, SIS X B2 AR
AR IEFE

NI A e A R Sl ) — IR R 2 R
3.10 KEEEE Q&A (1)

LEHER—KERNEAAF, 5XZ5%. BCG FHTAKH?
e ZH BCG M ) T B T R, 0 BRSO T RARE 2 MR, BN SR TR < K

iy, JERDN AL, E R TR E] W, g S SRR MR T IR L, AT s R o
ATA G e AR 8, 33 Bl 7 St o

2.2012 ERZ A H IS HITRAZ R J0 £ 2
% 10 H-11 A4, Ak

10 H-11 A#I, HiH

11 AhA), 2B

11 JIE, i

12 H#¥J, K& Offer
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fap pracid i Wier Bl A F sEE Y 2D 0L G221 E R #05)
s bk I AR X #2277 SKIE EBROKE 18 B

fai s A b E] . 2011 4F 11 H 10 H

3.0 M E 2P R TN ST R ER?
% BATAWUE, BT . @ EEEHAHETER, BAEIERENMEVERME. EErE,
PUBCR F R AR T IR AR R RO RE 7T, R AR ™ T AZ B YEANHE L RE /7, RAE T B 14 [ 0% B

MRS Sioh, FTRA T NBRLLE A Fl#e ek 5, FEBPOERN TAE . Bk, WORAF 2 RIE L [F
FERCH T o

4N JEAETFEA T RIFHB KR R 10T ?
Ze AR TR AR BA TS . B THAAFE, %X —BERGREI, ERREREE

BE WL AIFEARNR, PRE A, PN AR, Y5 2T H SRR TR, A AR RERAE T LLILEE.
R, AEN—KERERE AL, ERETFZISAERE . R, MBI — F Ak,

5.2 5 B TAEFR R e ?
2 X H R TTREEL T AN B, sREEE L AT TR, aRIENAE . REAYLSbA]—Z

TAR, MBS E222IRZ . 534h, ARlEE 2T R RREBIRES, AEHIZRT o RRES), R T2
B T A, % A TR RA.

WA TR EZ, JEMBATEAT EE), WORIEEAE S KSR E T2

T D) TRA A T SR A S !

3.11 Opera 5 9% pretalk (Fp)

HSZIXAN N ZF AT interview
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FTHETER mm 35 2 & Smin pretalk i £

A REF AR ARAE &

3 6 s submit TR 7 JEAR 8 MUBKRHLTE T
HR F8 1R 8 55 1R 2 w1 |

Te] 1) i A A
— A AR EAE LSE B
TARN A B

ik R 5 — N e ae J7im o

Ft AAMG A A competency interview B[] 783X B AN A& ekt

mm E3)iEfE T H ORISR JERE UCL 1 — FFIREY)

R R A PR AR T e

ZJE AT — 5

JE RATHIE ] 7 — F— A ALE opera i (1)) b,

A AIIZ 1 case interview AR EL4E BLE IS LR E ) A5 A8 T R v iE
PR K UFis e

3.12 opera BIFHEIR

AT PR R L AR $E 8 Opera FOHLTE, ZEANR telephone interview., A3 — SHER I, BEARIR THXAAF
At CEHBON, IR CS B EMRIE) , NEAHES AT BERMNHEZSE, LETEEW VTR A3
T

TAR MR M AR AL “ A LA S AR AAN I Rl 2 7, (H2 AR A FIIE 9 0% B A H 4. R4 45 2 E L i "Can
we ...another...?" 2 J&, fhArWr s HATEIR R, Bl “Relax. | just want to know how is your oral English..." (K
Frx A m A

A A Sk B 5 OK

% : "1 want to ask you some questions. Why do you want to work for our company?"

BB S, RIS (B R THEE A SFERALE)

WELMRLIR R [ R, RBERIE 7 e i S H A I A W AR E L, At AT AT DU I X R e B A B R R
R WRZFIFENLL, XA R APk . 7

AT ¢ G0 REEARER W = ERIA S B EH A —F? 7

A, RIS BT,

T RGP — T O8N, EHRHNA T - TE%R.

fi 315 "What do you think about your advantages?"

F&: "I'm a graduate from Nanjing University. Nanjing University is, you know, one of the top universities in China, and its
students have very good basic. Besides, I'm the secretary of ...have organized many activities..."

PSR R Rk, A el 7. i e, B N EEEVRARIE T, AR .

T2t : "Do you have any questions to ask me about our company?"

e "Yes!  CORATANAAT REXT #AT ML AR A RN T A, CAmARA 1At iR 5082 O

Ml veeees (B%)

e RIS A B ZER? AR AT IR AS 1, trT LA fgng 2 7
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fills weeene (B8

AEFR A T —HE 8, SaRnfh:  GERRIM AL B W2 D

TIEAAE VRN, ] FRA AT A8 i

P vi:  (LUEA SR MG FRARFT Fa s 4RI . )

fhatii: @#%$

KR TEL %, LT IR RIS, HT . TREREEEEMET .
flgiii: BIXAEIE . 88.

(FROB AR E S, —hs, ANk T English interview H i ——A) 32 )
Fii: 47! Byebye!

Jaid: SEE T T SR ER PR, W AR AR AR IRIAIE SE R, ARIRE R A
%, PMERTHRER, AAFEAMNIER. HR.

3.13 opera solution H£

AR P12 AT RAEMRIT L XN A A, & 7T AR R EET, Bt ffling, SA—FfEaas
IESE. Ja RAFHIE & 1> StartUp [0 & 2 7] o WIKITEE 5& B RRAL, 1R MK, ATK (R B R G170, B
AT 55 2R S 1Y, AE L Jp S A SR BRI A (iRt A AT AT, —FA AR E TAR, 5%
P RAHE o

MILWERTER, 5 MRIE AT ML, SERE warm-up kiE, TN E Case. A B Case RERA, #BEH
B, EERTE, BB Business KAANK. AT ARSI H 2 #oE AEH SZhR SRS H , 7 BT R SRR,
R HEAESE T X — &, MATIELLE R Case &9 Amex 7E .

H—ANEE Andrey, RINFITEN, ARG, BEMER Talk, — S5 HEARLIR. X 53AE BBS F 2 mhnHE A
(] Jerry £ Don 52 A —HE. AN FRIE M ZE McK H SR, 15 280 1BE & Talk 22 5 Andrey 45 7 P> Case, % —
AN W A/BIC 2 A =K, T HAH ST I BEAL /> AR 7E 0--1 2 [8], WARATREE T — A = A TR IR & 2 K.
XANEE R, FRACME RS B 20 3 sk B — ), A b 1 AP 1. AR A LSS BRI, E R XA VEMMAR
BUR] R, & Ah2 Bk s QNG k. AR T HR B IR Ah A R ST R . FL SR ELATE Right Track T
VSR ARNE, Rk F 47 18] J LA KA Cool--- 55 —A Case FLEREZ:, PI/ANBMSL) 0 AL P2 10 77 A P2 i 2 — S O
R, M= RIS SO R 55— M2 50 R, AT ATE LR P IRNE B COR? XA A R BT 4%, st R 4
ANFI BRI ok, FHEA B BB AR SR 2RI — ik b, SRR T . SRR k!

FoAHEZ Don, MEEFTHIELRE. TPk LA TE R A& A 21> Easy-Going . ARsGik 3k in
i) 7, Fak Il /RTE Opera B KGR 2 114 . hifi"Oh, THIS is a good question. But what is this about? Have you
prepared it? | think you asked the wrong question, change another one!"™ F KA. & I AR 16 K 25t EL ik . ik
JE SR UL AR — VIS UE £ B OKEF, IXFERTIRBA 2 3, 3%, 2 A B El. A3k 2Rk 7 40 350,
&, fhgh TIR—A Case, NEHFEN . — MR ELIZITRIZE, BEMRE, 124 10 80—, HRES5 58
HEGTE B, FIE T — IR RIE2EE . ] — e FENLI BIE AR R TT, ISR 8] 2 2 /2
Don il:3k 5 438 2 W&t & A Email. T BAE — 7k, —Wr 5 2 Bh sk BB BEMES TN ARk gs ik
dET, BRRER. S&RG, MRERAFXT .
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3.14 opera HiR B3k

RE—Am, BEEAKEK.

HEA Jerry [PIEHR AR I . A SMIZAH .

o] A 2 EAKIERE T, AEIRAIEA B IRV,

W] e A0 W AT LR, T T WE R E A 2K .

WIEHOT R I T, —3KE T, A R BB THIIRIE,

AN 4 485 8] PR ST AR R

BoAGRMAN NS, EIE LA ARy, R RS —MET, WK, ASeEE, iR
LM, A RERIERE IR .

My, oK bb 7, ALK, A Jerry IRAR, A BiAlAR R B2 2R,

AR FIAE RN Z LD, R 6—Tk B, GEARUAEDT, BETHHAR, BAGRRELY T . )

SRJEA S T LAY, A AT AR, lm TLAN R, SURA XS R BRI T, AR ZER
TN [ 2 S0, ] 500 TR

PB4, BEXFESSR T o ]

A XS LS xdjm A L, 3R AR SO

3.15 opera solutions HiR /L EEFHTE

JA =R BRI, IEAER AN MR A FBAEIIR . RARTFLI 1 ARk, —F 2 LIRS, BRI T Re
R o

FTHIAR 14 70 linda Lu, 526452 2540 8513 opera solutions 1 Uit % interview. B {EHI T JL4J,
Wik T — FIHAL. MR bR ST, B o R A 44 BT DA s R S 5T 7 — . WA T —

BEHAE A STk, A RIS E A . REME R ABE., S E B AT 4R, INE
Ho S ARRTE R T - WAL — B R friends H S8 REAE ) — N F ) JEERZES R . iheh T RN E] 5
1o'clock or 6 o'clock. il:Fkik, FIHFEE—FSFTHIEL LWER.

AR IEA A FIERARAIERE . ms PIEGS — Xk E 7, [BRU EIARATT 8 i B3R s i ) — 4 ppt. B 2R
i graphics operator, & IR A BB AT . BiESH B ASBIX R AR U . FlAIs G X
MAFRETIER . J5kE work K], NMKE T —F. AMERE - KEHEHAR . BT — FIRAL, 2 ppt
1o BGEHEBH A SRR HUEEATE RGO ERS client. 1F XA REGS R FRBURIRE S 573 A2 FR 1 14
J N %] A R AR al g WA SV G . AN A AT 7 B 4 B TE] 2248 full-time job.

T, BROEST AR R AR . DRI, SRR BARGE RS . BIL IR ythte BTUAfR ST 1
W] — ARG A RIS B i AR AE . [OIE R HE R L i in —2e 7. FAMEE O T B
) THRSS AT, i A AR clear ANid Hi i 1 fif 2 H i PPT, G H F #2 RRSER, AMEE AR, T Bk T
i 18] b 5 S5 TSR] LIRS AN A E - ZEAGRARTRIB SO S, A, ZURHE R B, WA TR S ]
% bt

=
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BT, RERNTAEEEAER . A EOVERA JSCHRARIZE . frAkE Dbt i, %
FiEE . AR RE MG .. FrdSrbh e 1 iy, i, SR RANIE 2, 1 A1
HOE T o UL GF 6 2T o U RAFintt 7o hist is it ok?, FRULIFAREA KL k8. Wi, JH(E 22 &b J 1A,
YA T It LA R AT A

RELRT, BREFREE T, BHHEBRIRT TGRS IR AR SR B AR, e 75 SR A2 A
NN H SRR RAE O AR, WA FEORE. FETREARA, MBI SR, WA ERMR.
PARI R A S S B IA A9 Lo BE EBY 7 —F k% mm AR, M5 JAT . Hsithih2 EMEEEA
B AT —EARMKTE, WSS A T YA, Wi v A oRREE X, AT
FME RO IR . RAAMREZ ANBVF G X PR OEh AL . JERECRRSE T LA SO &, ik mm ¥
FBE— N, WSS, M HEGL A T O i H A B (R e AR BEES T AR, ARITH S 88
SEACI e JEREAFIEAAER B, 7 V. BEERFESARE 7M. #E% T gt ieeEIMbE T —
SERR T h AR, POy T, mboCTE 1o AT N RAE. AT, 3T E R X L A S (R

RUES T AW ARNH. N2 %FE operas XA AERAR . FOCHREKT #ER T A F] 4 AN &
v RGBSR RHE, B2 AR
. opera 7EH [ ¥ A Jie s
v BRALIIETT A, R R PPT, g Bk AR AL
v FREEMV T R T A SR DA R AAT TSR A A B )

A W N -

BRF BT RN BRI SR . BORUSZ A ML E N, e T R . ASRIRR T . KK
BT AAEZATHABE G A PO B AR T REZAE M Z Z L o ARREAGE, T HAR ... f£% 1
FAMAR T LI EHhEY— S BIANR R SRR AR, N EHURHARE . lRET R
o WHEGER, $RAGLELRS M, BRI 1ARE AR .

6 sfERT L%, ARDRRIRIEAT A LA HERBEGEAK, AU — SRR BRI AR T, AT
ML D3], —ADWE — DNEBRE T A RATHE BN A A AL AR ]

Wik Bl ARIRHOTaE R . S5 R e HIRAA A AEFMATA TR B AR . B A
T—NEH. BRMAE LA Z DRI, NG EIEX 05 2 7RSSR ATt E AN, REHE T —
P, BAHKFEMMNE, — BRI S DR NN, WEX DL Jak5] SR — L,
X BHUEIE T T, MO LA

A H 2 fr, FROSHRE 7IRAER IR 3 A4, At 7 B —NEERS work rightnow [N . FRULAARAT]
TR, MUK 2wtk m R GF A 7 i X SRR 1 linda, ihiid iEF IS >k 314K, so i come here.
BRHMA SR, WA AKRE., BAAREMFKEERS T, FONRME R IEAS K. ARELEARER G IRA T K
A AL AR T2

JERFEARTT AR, RUTIRE E EAFIRM offer. FRHY 1o 5 2% BRAT 10 ZE SR Al 358 A RS2 B 00 B %
W, A E XK graphics operator. 3% nod. #H 2: #UEME A ETER, RIEFEILANH. HLwaen
DAy Bab2esis], PEASERIXIAWMEA T AFE T EEKIEAEZHAH U, FUTHODIRA 2 7 FR R
FHE, B FRIE 2R BRI AT . SRIGHE 88 T ~

AR, R T — NSRBI R A N2 Bk 2. AEGE, PEARBBRZ, WTRA.
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R EHRREEERZ T MR, BN, TRXKREH. 27 —%E&g, BA, ek, A R EE AT L
Bk o AN

FARRIBBI, ERR. EREAEIFG, B opera HA LA AKRAT . (HZRREHREIRIE — K
LUWE R BT O X B AR BB ER. A A IR K EIERERRER) N —2, THRT —F
AAHITEDL . TN RIR 2 LEEGEL, AT AHE R 2, AT INAIBIR A, ARATRRY IR b — 5, AN iH 2%
o MTEAE R U LA L, BRAR,  EAL B A, B, SRR RIS . W,

BT SR RGN X BB EWER . E=2 N EE R IR TR T L) TR
B RE AR R R REARYE . A NABEE WAL 1 2R AT, AN ERESMIFFR . AR %
FEALTE RIS, ANUIBIRE TN WVFBRATASLE, (ESRIATEIR . SR E XS, A At Rt — e

3.16 opera solutions EBEZH

NI #:5] Opera FIHLTH. A& GG Tk, BT H ALARITR AT HES, FroAsi&R) MEES. Bk
AUF, RAMF 4551043 XDIM F&4NEEIE
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